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Outline and introductions

What is social marketing ?

Key features and principles

Approaches in Social marketing

Implications for Sport and PA in public Leisure sector

National campaigns and sources of further
information

Q&A



National Centre for social marketing:

SOCIAL MARKETING IS:

“the systematic application of marketing, alongside other conceplts
and techniques, to achieve specific behavioural goals, for a
social good.”

HEALTH-RELATED SOCIAL MARKETING IS:

“the systematic application of marketing, alongside other concepts
and techniques, to achieve specific behavioural goals, to improve
health and to reduce inequalities.”

_ French, Blair-Stevens 2006



Not to be confused with ‘social

media marketing’

* tools for (social)
marketing
communications

+ E - commercial
marketing

+ Social media and
growth of mobile
communications
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Benchmarks for social marketing (1)

* Behaviour Change
+ Consumer research

* Segmentation and
targeting




Methods and approaches

+ Marketing Mix ( beyond P’s)
* Exchange principle
+ Competition




social marketing orientation: the

P’ behaviour N

behavioural theory
behavioural goals

intervention and T, 4 Yy audience
- marketingmix U segmentation




Marketing mix: beyond P’s

All those things you can control




Key differences?

* Aiming to change behaviour — long term and for social not
commercial benefits

* Might work at different levels
* Strategic
* Operational

* Interventions to individuals or communities (campaigns or
projects)

* With ideas and policies not just ‘products or services’

« ‘upstream’ policy makers



National
Social Marketing

Social marketing is... Centre

the systematic application of marketing,
alongside other concepts and techniques,
to achieve specific behavioural goals,

for a social good. French, Blair-Stevens 2006

| marketing |
alongside other { systematic\Social good’
concepts and ; application

techniques behavioural goals

Health-related social marketing
Achieving behavioural goals
to improve health and

reduce health inequalities
National Social Marketing Centre




Social marketing approaches

* Keep it simple fun and easy to implement!

+ Be clear about the behaviour (what is it you would like
your target audience to do?)

* Make it sustainable
* Implications for sports and leisure sector?

# If you’re not using (social) marketing to develop services
and benefit your public, someone else will (competition)

* assumed social benefits not being returned but
commercial ones may be



Sport & Physical Activity — the

challenge for social marketing

+ Research base for interventions

+ Understand the barriers and costs
to the potential consumers

* Design for outcomes
* Segmentation and targeting

* National media campaigns — can
you identify a national social
marketing campaign?
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Sport — or Activity? Whats the

‘product’ or ‘message’?

.
-

European definition would include all fo
of activity

* Sport — organised competitive and
structured around the club/governing body
- not that attractive

* Product development: Adapting the ‘offer’
— back to, no strings, 20:20 versions, breeze
cycling etc

* Bring back those who are interested and
motivated



Market development

new markets for existing products/services
Rates of participation /activity stubborn to move
Getting the inactive/non sporty active

‘Free swimming’ as a limited benefit (assumed the
only barrier to more swimmers was cost?) - not
supported by a fully developed social marketing
campaign

Swim4Life



Change4life
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Research-based interventions
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* Getting the data

# Using the data

* Sharing resources and expertise

* National Centre for Social
Marketing

*

Sport England Segmentation data
NHS, DoH

* Commercial marketing or other
data - ACORN

+ Intelligence
* Insight
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Segmentation and Sport England
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NHS choices and Change for Life

* National policy and change

media supported A Lir et e
campaign = E—.E

* Local authority or games 4 Life
strategic links

* Cross sector
advantages for
resources and
outcomes

Fill in our activity
ques’fionnaire
today!




%k

*

Need to know more?

National Centre resources and links:

http://www.nsmcentre.org.uk/

Health — the NHS/DOH; Publications Policy And
Guidance

Transport/education/housing/planning — and central
marketing services re communications and e-tools-
check out your organisational resources

Sport England: http://segments.sportengland.org/




